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The Co-Creators’ 

Vision
Orphans, revised for 07192013 Pilot, 

originally based on
El Orfanato “Sarria” by Jordi Caballero – 

WGA Registered
This compelling bi-lingual language 

Television Drama (Spanish/English) is based
upon the every day operations of an 

orphanage called “Sarria” in the border town 
of Tijuana, Mexico. At least 25% of the dialog 

will ultimately be in Spanish.

 
Our major target audience includes the desirable 50.5 million,$1 Trillion dollar 
Latino USA market, and Mexican market, now the fifth largest in the world and 

the key demographic of ages 18-35.

Created by: Jordi Caballero and Ricardo Hernandez Anzola

Written by: Ricardo Hernando Anzola

Producer: Caballero & Co Productions, LLC

CCP Members: Jordi Caballero

Pilot Logline: 

An American woman seeking answers to the reasons behind her 
husband’s murder in Mexico, is thrust into the turmoil of an orphanage 

whosechildren are the collateral damage of cartel activities. The priest in 
charge stands against the cartel boss, who is his father. A small child 

survives a bloodbath and another resists cartel indoctrination.



Synopsis



The Sarriá Orphanage is only  a few miles away from the 
United States. It sits onland donated by  the most powerful 
drug lord of the region, who, for a long time, was the 
institution’s main sponsor. His cartel, at the same time, 
spreads the violence that keeps Sarriá always fresh with 
new orphans. Meanwhile, the institution has its own small 
army of people trying to fight the good fight, or, atleast, 
trying to figure out how to do so as they  solve the riddle 
their own lives.

ORPHANS
(50 min x 13)

This is a journey through many borderlines: the borderline between Mexico and the
United States and its trail of crushed dreams; the borderline between right and

wrong in a world ruled by the drug lords’ cruelty and calculated philanthropy; the
borderline between a life of loneliness and a family life; the borderline between love

and death. And they all collide in one single place. If you think about it, it’s only
appropriate this place is an orphanage.

Though we will get to know the children that 
give Sarriá its purpose, their stories will 
function mainly  as the key  that opens the 
door to other central stories, in the same 
vein of how each patient’s case forces us 
into the lives of the medical staff in hospital 
dramas. In our show, these central stories 
come from three directions that meet in 
Sarriá: the lives of the young men and 
women who have come to work here from 
different corners of the globe; the world of 
conflict embodied by the drug lord; and the 
hopes and fears of a woman who crosses 
the border without knowing she’ll want to 
cross it back with an adopted child.



Characters



CHRISTIAN DE LA CRUZ (27):  

According to Maximiliano de la Cruz, the drug lord ruling above all lives around this stretch of the border, it was his son, Christian,  who became an orphan 
when he decided to forsake the family  cartel business to become a priest and consecrate his life to the orphanage.  All the same, the young religious man 
applies himself to his tasks at the institution with an intimidating fervor. It’s his way of fighting a battle to free the whole town (and especially  himself), from the 
shadow of his father.

He accuses Maximiliano of using his generous donations as a political weapon in a devastating war, and he’s  found temporary  funds for the orphanage that 
allow  him to run the institution without depending on his father’s drug money, at least for now. In the meantime,  he tries to escape his contradictions through 
work. But the threat of the orphanage running out of funds and the possible need of conceding to accept his father’s money  again stir them up. And then, to 
top it all, Stephanie enters the picture. Everything is a fight over power between the priest and his father, including the role that each will play  in the fate of 
this foreign woman in this land they’re all trying to reclaim. 

STEPHANIE ARROYO (35):

Born in East LA to Mexican parents, Stephanie has lived around the planet while becoming a top chef. In New  York, she met her husband, a famous 
photojournalist who one day  set off to the kind of adventure he liked to call a job.  He went to the border town where his wife’s dead parents came from to do a 
photo essay about the region, his way to understand an unknown country and the woman he loved. He wanted to bring her with him, but she
was too busy to join him.

He went, and found himself in the middle of a violent land whose absurd war ended up claiming his life.  After his death, Stephanie goes to the same town, 
where the only  family  she has left still lives, even though she doesn’t even speak their language. In this journey  towards her roots and into the painful scar of 
her husband’s death, Stephanie becomes a guest of the orphanage. Soon,  she’s split between two emotions that fight over her life purpose: the urge of 
avenging her husband’s death or the unforeseen desire of adopting one of the place’s children and thus bring back some sort of meaning to her now void life.

MAXIMILIANO DE LA CRUZ (46): 

The living picture of charisma, Maximiliano has earned for himself the fear of a whole nation and the loyalty  of a whole region.  He’s the cruel and 
generous leader of the drug cartel that shapes the lives of everyone around him. He’s a sore loser (he says he wouldn’t be where he is if he was 
anything else), and he’s sometimes convinced Christian’s priesthood isn’t a definitive defeat. 

The Main Characters 
(Photos for Actor TYPE as sample only.)



PADDY WELLS (26): 

He left Dublin one day  and didn’t spend three nights in the same place till he arrived to the orphanage. There he teaches theater and 
arts to the kids, and learns from them all sorts of things, from guitar tunes to new dance moves.  
But the natural ease he displays with kids becomes an uneasiness bordering anxiety  when he has to deal with grownups, especially 
if these grownups are women, and even more dramatically  so if their name is Beatriz. No wonder she doesn’t even suspect she’s the 
center of Paddy’s dreams. Paddy  has a secret, the reason that made him run away  from his home country. The fact that he’s found 
in Christian someone he can trust with his inner burden has sealed his eternal loyalty to the young priest. 

Regular Characters
(Photos for Actor TYPE as sample only.)

BEATRIZ ALDURQUE (28): 

She grew up in the orphanage and now doubles there as a teacher and a child counselor and takes pride in knowing the place like 
nobody else. She had to learn to survive in an environment of blood and gunfire and she’s convinced that everyone has the same inner 
ability to survive against all odds. Her mission is to try to help those who pass through the orphanage to find that ability, and she’s willing 
to do it even when it means to be tougher than people sometimes want her to be.  She’s a no-nonsense, down to earth woman, so much 
of a pragmatist that she can be overtaken by skepticism when it comes to some of the more intangible aspects of life. Like love.  

MICHAEL JONES (26):  

Raised in the poverty  and devastation of Detroit surrounded by, and participating in, the gangs in his  hood, he is using his education to give him the life 
he has always dreamed of.  He’s in Sarriá for two reasons. One, his Medical School in Chicago was offering the credits he needed to graduate,  plus a 
stipend, in exchange for an internship in the orphanage.   His second reason has to do with the legends he’s heard about how  pretty  coeds from 
around the world travel to this place, full of dreams of changing the world and their lives.

And Michael happens to be a compulsive womanizer.  But while in Sarriá his dreams of conquering globe trotter activists haven’t really  panned out, 
and he’s constantly  frustrated but a world he doesn’t understand,  constantly  claiming he can’t wait to get out of there and start making big bucks at 
fancy north of the border hospital. Except that perhaps, without him even noticing, he’s becoming a different man in this place he seems to despise. 



NUMA-30   

Maximiliano’s second in command, he 
realizes that he is easily  dispensable 
should he cross his boss for any  reason, 
or none at all. Fighting for his place in 
the cartel,  he grows more resentful of 
Christian and his battle against the drug 
lord’s business. After all, he’s the one 
who has behaved like a real son to 
Maximiliano, even though his boss 
seems reluctant to appreciate this as 
Numa thinks he deserves.

SALVADOR (15): 

He’s the oldest orphan in Sarriá.  He still sees his family, who 
lives close by, but his mother was too poor to feed all her 
children so he had to grow up in the orphanage.  Michael’s 
arrival  opens up a world of dreams to the otherwise jaded 
Salvador: maybe one day he can also be a physician. But family 
matters pressure him to take a faster way out of their misery, 
and this fast track appears to be available when he has a chance 

LORENZO (8): 

The newest resident of the orphanage, the 
child is found amidst the remains of a 
bloodbath in the series pilot.  Speechless 
and wi thdrawn, a t f i rs t h is main 
communication method is through the toys 
he always has in hand and with which he 
creates scenarios of his inner turmoil and 
understanding of the world thus far.

After starting to adapt to the orphanage, slowly  outgrowing the shock 
of having lost all his family  to the massacre he survived, the turns 
gloomy  again,  almost hostile,  when he realizes he could be adopted 
while living in the orphanage.It doesn’t matter if the adoptive parent 
could be Stephanie, who has developed a growing closeness to the 
kid.  Lorenzo says he has a father living in the United States, and 
that’s the only parent he wants or needs.  

to be recruited into Maximiliano’s army.  Thus, the boy becomes a centerpiece in the struggle 
between Christian and his father. In the meantime, self-absorbed Michael takes a heartfelt 
interest in Salvador’s case, even though he tries to pretend he couldn’t care less. 



Sample Character/ StoryLiNe
SeasoN 1



Lorenzo strikes a friendship with girl his age called Elisa.
Beatriz’s sense of pragmatism and Christian’s sense of rightfulness 
will come to conflict about the role they’re supposed to play  in this 
child’s fate.  
Heartbroken about Lorenzo’s mix  of sadness and hope, Stephanie 
recruits the help of a P.I. to trace back the boy’s father, who could 
very  well be just a fantasy put together by  the child’s wishful 
thinking. The good news is the father exists, and he’s well and alive 
in the United States, where he has prospered under the sponsorship 
of his upper class Mexican family. The bad news is he’s married with 
children and doesn’t want anything to do with the son from his 
former life. Lorenzo finds out about this turn of events and 
Stephanie has to learn how to deal with his unexpected reaction. 

After Stephanie decides to stay, she starts to plan a way  to carry out her vengeance against Maximiliano and live to tell the tale. Through this 
process, she starts to earn the trust of the drug lord, who starts to enjoy  the seduction game he represents.  An infuriated Christian challenges 
Maximiliano to question why  a woman like Stephanie would be interested in a killer like him. Supposedly, the young priest is trying to sabotage 
Stephanie’s plan of revenge, since he opposes it and is trying to save Stephanie from its consequences. But Maximiliano sees other reasons in 
Christian’s interest for the woman. Is this going to be the cause of his son’s departure from his religious life? If that’s the case, it wouldn’t be the end 
of their rivalry. 

-Michael seems to finally  find the girl he’s been hoping to make his stay 
at the orphanage more entertaining when Irene Adams,  a pretty  young 
girl from Philadelphia, arrives to work as a volunteer. But she dismisses 
Michael as a vapid and finds his ladies’ man manners almost sexist. Albeit 
her family’s conservative background, Irene is a militant activist who plans 
to turn her Ivy  League education into a political career where she can fight 
for her beliefs. But as smart and determined as she is, she’s not prepared 
for the hard reality  of the orphanage and her surroundings. And vapid 
Michael, smarter than she thought he was, is the one who makes her 
confront her true motives for staying or leaving the place. 

When Christian finally  loses the funds that had set the 
orphanage free from Maximiliano, he still refuses to 
accept the help his father offers him. He can’t escape 
the fact that this could jeopardize the lives he’s trying to 
save and Beatriz and the rest of his staff are divided 
about supporting him or fighting him for his stand. He’s 
desperate to find other solutions when Monsignor 
Riordan, his mentor and superior in the church’s 
hierarchy  comes back to ask him what his position is,  or 
should be, on offering a sinner a chance for redemption.  



Target Audience



Robert Rodriguez: 
http://www.indiewire.com/article/robert-rodriguez-co-producing-new-international-market-aiming-to-aid-hispanic-

films-at-fantastic-fest 

"The Latin movie-going audience is the only  demographic  increasing in the U.S.," Fantastic 
Fest co-founder and creative director Tim League said.  
Latino audiences have helped make success stories for both large and small films. Last year's 
low-budget "End of Watch" ended up with more than $41 million off a $7 million budget, and 
almost a third of its opening weekend fortune came from a Latino audience (32 percent). The 
Memorial Day  smash "Fast and Furious 6" owed most of its success to the Latino crowds that 
showed up in droves. While white audiences were responsible for 29 percent of its $97 million 
opening weekend, Latinos bested them with 32 percent. In an increasingly  foreign-focused 
studio system, expect more films targeted at this bankable demographic. 

US Hispanic Market Statistics
 http://www.brandedtranslations.com/archives/1164 
February 6, 2012      © 2012 Branded Translations 

The Hispanic/Latino market is growing in size AND buying 
power. 

The majority  of US Hispanic/Latinos keep strong ties to their cultural her-itage. 35 million US 
residents still speak Spanish at home. The People en Español Hispanic Opinion Tracking (HOT) 
Study found that 55%  of Hispanics in the US are relatively  ‘unacculturated’. This is the group 
that is least assimilated, liv-ing culturally  isolated and in Hispanic dominant communities.  Not 
surprisingly, this group responds best to communication in their native language. 

The US Hispanic population is growing in size and their buying 
power has increased at an even more staggering rate. This 
combined data reinforces the notion that the Latino market cannot be 
ignored by any US marketing organization. 

Latinos are an integral part of the US market as a 
whole. However, to reach and engage this audience, 
one has to consider the cultural nuances and 
language in their communications. 

Robert Rodriguez Co-Producing New Market at Fantastic Fest 
Aiming to Aid Latin Filmmakers

http://www.indiewire.com/article/robert-rodriguez-co-producing-new-international-market-aiming-to-aid-hispanic-films-at-fantastic-fest
http://www.indiewire.com/article/robert-rodriguez-co-producing-new-international-market-aiming-to-aid-hispanic-films-at-fantastic-fest
http://www.indiewire.com/article/robert-rodriguez-co-producing-new-international-market-aiming-to-aid-hispanic-films-at-fantastic-fest
http://www.indiewire.com/article/robert-rodriguez-co-producing-new-international-market-aiming-to-aid-hispanic-films-at-fantastic-fest


Generation Y (Born 1986-2002) 
Understanding Generation Y 
Since as far back as anyone can remember the teenage 
market has always been one of rebellion. Worldwide this 
age group spends a lot of money. In the United States they 
make up about 1/3 of the population and spend about 
$170 Billion a year. Remember that this age group was the 
first one to grow up with computers in their homes and 
cable TV. They love to create user generated content and 
are very good multi-taskers. 
Many are in their College years and have a lot of extra 
cash and free time. Since College is their first experience 
outside the home, this is the time where brand loyalty 
starts. Brands people use in their college years can go 
along with them through their whole lives. However some 
people stick to their families brand loyalties. For example, 
the brand of milk or brand of laundry detergent purchased 
by their parents now transfers over to the child’s. 

The U.S. Hispanic  population now  stands near 50 million, and its members spend upward of $1 trillion a 
year, which would place the community  among the top 20 economies in the world, according to a 2012 
Nielsen report on Hispanic consumers. By  2015, Hispanic buying power is estimated to reach $1.5 
trillion annually. 
“The mere fact that a program is in Spanish is not enough of a differentiator.  Today’s Latino wants 
content that is more enriching, challenging and 
‘Americano como tú’ (American like you),” he said, invoking the network’s tagline…. 

“They have strong ties to our culture and our heritage, and it’s going to be something attractive for them 
– especially for younger viewers that grew up in the United States.” 

Go where the growth is 



“Empowered, disappointed, savvy, optimistic, unemployed—
for anyone trying to decipher Generation Y (also known as 
Millennials), it means starting with a fistful of contradictions. 
With a population estimated at roughly 72 million, 
Generation Y is the most educated, diverse, tech-proficient, 
and soon-to-be largest American generation ever. It is  also a 
generation that distrusts traditional advertising and will more 
likely  listen to the opinions of their peers. As the oldest Gen 
Yers reach their mid-30s and increase their spending, the 
pressure is on for marketers to figure out how to capture this 
generation's attention. 
"Gen Y is starting to enter the wealth accumulation phase, 
and companies that are struggling should look ahead," 
Dorsey says.  "Based on ours and other research,  by 2017, 
Gen Y could outspend Baby Boomers. As Boomers move on 
they'll be spending less, but Gen Y is just getting started.

As we saw in their overwhelming support for Barack Obama in the 2008 presidential election, Gen Y is 
passionate about politics and the concept of  improving the world. "Gen Y loves companies that aren't 
just  about selling, that are also making a difference," Hassler says, naming Tom's Shoes, a company 
that  donates a pair of shoes to a child for every pair that's purchased, as an example. "Companies 
should also ask themselves,  'How can our brand service them, help them?' Consumers like spending 
money on something that has meaning, and they'll share it with their friends." 

Gen Y: The Next Generation of 

Spenders 
They're young, educated, and tech-savvy. Here's how to get them to pay attention to you 

By Judith Aquino 



Why this story now



The Orphans 

Orphanages, unfortunately,  are an ever expanding necessity  in Mexican life.  Each has its 
own story  to tell, and that of its  children. These are not adoption facilities, but, long-term 
homes where children can feel safe and loved, with many brothers and sisters.  

Orphanages exist to meet the needs of some of the thousands of children living in 
extreme poverty. Ninety  percent (90%) of the children are brought to the homes by 
Mexican Social Services, the State System for the Full Development of the Family, 
Desarrollo Integral de la Familia (DIF). 

Violence and drug wars have left a trail of blood and death.   Beyond the thousands of 
dead are their surviving children who are left with no natural parents. Without basic needs 
and a positive adult influence, these children face a bleak future. Some are pressured to 
enter the same drug trade that killed their parents, while some find their way  into sex 
trafficking, or, at the very least, homelessness.

The hope is that they will 
always feel wanted, and 
not waiting for someone 
to come and love them, 
but that they are already 
loved.  

Children arrive with nothing, no parents, no support ... nothing. 
Whatever the situation a child comes from, when they  are at a proper 
orphanage, they are considered part of the “family.” 

Many  of the children have been abandoned or come from abusive homes; some are in 
the system because their parents simply  can no longer care for them. These children 
stay  at the orphanage during the school year and may  go home with their families 
during the holidays and summer time. The families are allowed to visit their children, 
often more than one sibling, at the orphanage on the weekends to still stay  connected 
and hopefully  one day  reunite back together if their situation improves. Very  few  are 
true orphans, meaning that they  have family  members that may eventually  be able to 
care for them again.   



Elsewhere, Mary-Louise Parker stars on 
WEEDS as Nancy  Botwin, a widowed 
suburban mom who turns to marijuana 
as a means for money  to support her 
two sons. Throughout the series she 
becomes involved with the DEA and 
also international drug cartels, all to 
support her family.

The Cartel
Cartels are real.   Drug and human trafficking rings have infiltrated into Mexico and border 
cities in the United States resulting in several homicides and kidnappings every  year.  Gun 
battles between drug cartels  and auto theft crimes are also very  common along the border. 
Another concern is the brutal raping of women and young girls by human smugglers. 

Somehow that violence translates into television ratings: 
Drug Trafficking Jam: 

Sons of Anarchy Enters Cartel Chaos 
August 23rd, 2012 1:57 PM by Matt Richenthal

 On Sons of Anarchy  Season 4, SAMCRO joined forces with a 
Mexican drug cartel led by Danny Trejo's Romeo Parada. 

HBO's THE WIRE is set in Baltimore and 
each season focuses on a different facet of 
the city,  including illegal drug trade. The 
many  faces of character actors include a 
cop, a longshoreman, a drug dealer, a 

But this FX smash isn’t the first popular television show to get mixed up 
in the underground world of drug trafficking. How do our favorite not-so-
Charming bikers compare to other programs and characters that have 
battled against/worked with drug cartels over the years? 

On BREAKING BAD, Walter White 
discovers he has cancer he panics and, 
using his chemistry  knowledge, partners 
with ex-student/drug dealer 

Jesse Pinkman to create the most perfect form of crystal meth ever 
sold on the streets. But soon, the cartel is after the duo and they  are 
in way over their heads.

politician, a judge and a lawyer whose lives are all in peril. 
Finally, there's TRUE BLOOD. Following 
the complicated life of Sookie Stackhouse 
and her on-again off-again love triangle 
with vampires Bill Compton and Eric 
Northman, True Blood takes a closer look 
at the fictional town of Bon Temps and the 

dangerous events that continue to unfurl. These side stories include 
Lafayette as a drug dealer of vampire blood, a substance that acts as a 
controlled substance for humans. 



The Film Makers



The Filmakers

Production Company 

Caballero and Company Productions, 
LLC, (“CCP”) 

is a bilingual production company  whose mission is to become a bridge between 
U.S. mainstream audiences and Latino audiences in the USA and worldwide. 
CCP offers opportunities for talented new, or commercially  unknown but 
established foreign, artists to have a forum for presenting their work. 

CCP’s slate in development includes this hour-long dramatic television series, a 
half-hour comedy  television series, a theatrical film,  a reality  choreographer 
television series, and a choreographer/dance l ive presentation.  
www.caballeroco.com

It's only natural that Patricia has made her mark as a 
musical artist, as music and the arts pervaded her 
family  home in San Antonio, where she grew up the 
fourth of 10 children. Her father of Mexican descent 
studied music in college and played drums; her mother 

Ricardo Hernández Anzola, born in Venezuela in 1975, graduated with an 
MFA in film from Columbia University in 2003.

His screenwriting credits include Aquí iba el himno (Mexico, 2002, Short; 
Official selection at Sundance, Telluride, New  Directors/New  Films, among 
others) and Mejor es que Gabriela no se muera (Mexico, 2007, Feature film; 
Official selection at Sao Paolo, Guadalajara, AFI, Cinequest, among others).  

He was creator and head writer of Venezuelan teen daily  series Túkiti, I 
grew up 
(2006-2007, 135 episodes, semifinalist for the 2007 International Emmys) 
and head writer of Venezuelan primetime telenovela La Trepadora (2008, 
150 episodes). His second feature film screenplay, Vampiros D.F., is 
scheduled to begin production in Mexico at the end of 2013.  
He currently lives in Los Angeles. 

Ricardo Hernandez Anzola 

(Co-Creator and Writer) 

Patricia Vonne 
(Music) 

of Spanish descent played guitar and sang Latin folk songs for her brood. Saturday 
afternoons they'd all attend matinees together to watch classic films and MGM  musicals. 
The music her parents loved gave Patricia a rich grounding in classic styles and forms 
while the wide variety  of rock'n'roll in her brothers' record collections lit a spark that took 
flame when she saw her first concert ever by  Reno and his band the Sax  Maniacs. http://
www.patriciavonne.com/ 



Jordi Caballero 
Co-Creator  

Caballero & Co. Productions, LLC Development & 

Production  Managing Member 
www.caballeroco.com 

www.latinchoreography.com 

CCP Founder, Jordi Caballero, is a producer with a background as an actor,  dancer, 
choreographer and producer for stage, film, and television. Caballero received a Best 
Supporting Actor nomination at the 2003 Method Fest Independent Film Festival for his role 
as Captain Madrid in the film I Witness co-starring James Spader and Jeff Daniels. He has 
also been a two-time American Choreography Award nominee. 

Caballero's love for the American way led him from Barcelona, Spain to the U.S. to pursue a 
career in acting and the performing arts. He earned a BFA in acting at New York University, 
Tisch School of the Arts. During this period,  he also cultivated his evolving interests in dance/
performance art including theatrical and Latin styles.  It was not long after that Caballero's 
multiple talents as an actor, dancer, and choreographer brought him work in television, film 
and stage venues. 
Caballero has worked for musical artists such as Cher, Madonna, Tony  Bennett, Macy  Gray 
and Jane's Addiction among many  others. In 2008, he choreographed for the Return of the 
Spice Girls tour. Several television shows have called on Caballero's talents.  
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